
Travel moves.
Media kit reisereporter



Travel content that inspires
High-quality inspiration, service and reach for your target group

Meet the target group 
where they are

Actively use the right 
channels

Fully exploit the 
customer potential

75% ~4,3 45%



Ein Bild, das Handy, tragbares Kommunikationsgerät, mobiles Gerät, Kommunikationsgerät enthält.

Automatisch generierte Beschreibung

https://www.reisereporter.de/
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_Facebook?csf=1&web=1&e=VCbpdA
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_Instagram?csf=1&web=1&e=fho78f
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_ShoppingBag?csf=1&web=1&e=w6lN9s
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_mail?csf=1&web=1&e=PoS28k


User Insights*

Individual
Geotargeting 

with content-related 
travel focus 

possible

Jakob, 26, single

"I love discovering new cultures and 
things on vacation alone. At the same 
time, I still want to pay attention to my 
sustainability and therefore prefer 
camping in nature."

Nicole, 41 & Sven, 46,
married, 2 children
"We always go on vacation together with 
our children. 
In summer, we tend to go on a trip to a 
new country or a cruise across the 
Mediterranean."

Thomas, 58, married, 
2 children

"I go on vacation to find peace and 
relaxation from everyday life. Then I take 
time for myself and my wife. We 
particularly enjoy traveling to South Africa 
or Kenya for safaris."

Sabine, 40, single, 1 child

"Once a year, I take my child or my friends 
on an all-inclusive vacation somewhere by 
the sea. I could just lie on the beach all day 
and relax."



User Insights*
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Individual
Geotargeting 
with content 
travel focus 

possible



User Insights*

Distribution of the reisereporter target group in Sinus Milieus

Upper class

Reorientation

Performer Expedetive

Individual
Targeting 

with content 
focus 

possible

Our target group matching

Largest share: expedients and performers

High mobile device usage, primarily living in large 
cities

Match in age structure, education level and HHNE

Household management given



User Insights*

Thematic interests of the target group

1 2 3

67 % 50 % 83 % 74 % 98 % 65 % 81 % 75 %

https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_home?csf=1&web=1&e=UwGci3
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_Star?csf=1&web=1&e=6oUSBy
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_Smartphone?csf=1&web=1&e=ZSDOGZ
https://madsack.sharepoint.com/:f:/r/sites/0100_Brand_Styleguide/Freigegebene%20Dokumente/00_Allgemeine%20Dateien/06_Icons/Icon_user-check?csf=1&web=1&e=whm8Gu


User Insights*

Thematic interests of the target group

1 2 3

44 %65 % 67 % 41 % 45 %

Special focus on travel themes



Regional targeting



Our key figures*

4.3 million 105.000 122.000

44 million 1.99 million 2.1 million 0.63 million



Our content environments
High-quality inspiration, service and reach for your target group

Destination content

Inspiration Tips & Tricks Deals

https://www.reisereporter.de/reiseziele/europa/deutschland/sachsen/saechsische-schweiz/saechsische-schweiz-diese-8-naturwunder-sind-einen-besuch-wert-4AA2UWVWM6I6SKCGAFREP6344A.html


Destination content Tips & tricks Deals

Inspiration

Our content environments
High-quality inspiration, service and reach for your target group

https://www.reisereporter.de/reiseinspiration/wohin-im-mai-diese-10-urlaubsorte-sind-in-diesem-monat-am-schoensten-5SBCWZHCUXJHGJ7OG6IDJ6RRWC.html


Destination content

Tips & tricks

DealsInspiration

Our content environments
High-quality inspiration, service and reach for your target group

https://www.reisereporter.de/tipps-und-tricks/nachhaltig-reisen/slow-travel-warum-die-reiseform-gut-fuer-dich-und-andere-ist-25QL65WDQOJU6I4DMD5BTZHNM5.html


Destination content Tips & tricks

Deals

Inspiration

Our content environments
High-quality inspiration, service and reach for your target group

https://www.reisereporter.de/deals/mallorca-urlaub-2024-entdecke-die-besten-angebote-fuer-deinen-traumurlaub-O7ESKG3SGVCZ7MIPCS7DOXPWIM.html


Destination content Tips & tricksInspiration

Our theme weeks
With the theme weeks, we cover thematic peaks in demand with a combination of all content 

environments and create the right placement for your message. 

Deals

Warm winter destinations 
2025

December 25 - January 2026 Inspiration for trips to warm 
destinations in winter



Our product bundles
With our tailor-made campaigns, we offer the ideal solution to strengthen your image, establish your 

brand or present your products in the best possible way.

Bundle Small Medium Large Premium

Advertorial* 1x 3x 5x 5x

Storytelling
from archive material

- - - 1x

Facebook
Instagram Feed
Instagram Story
Instagram Reel

1x
-
-
-

3x
-
3x
-

5x
1x
5x
-

5x
1x
5x
1x

Newsletter placement - 1x 2x 3x

lottery - -

Content hub on thematically 
matching landing page

-

Playout in the RND network 6 weeks 6 weeks each 8 weeks each 12 weeks each

Minimum availability on 
reisereporter.de

12 months 12 months each 12 months each 12 months each

Guaranteed impressions 100.000 300.000 500.000 750.000

Guaranteed visits 500 2000 2500 7500

Final reporting

Package price 4.500 €* 9.500 €* 13.000 €* 20.000 €*

Optional: Creation of content by 
reisereporter

400 €* 1.100 €* 1.750 €* 2.000 €*

Search engine indexing during 
content creation

Want even more?
Your offer booster

Impressions price

100.000 6€ CPM - 600€

300.000 5,5€ TKP - 1650€

500.000 4,5€ TKP - 2250€

Extra reach

Visits price

1.000 2.000€

3.000 5.400€

5.000 7.500€

Extra visits

Free 
individualization 

between the package 
components 

possible



Features and benefits

The advertorial
Use the advertorial to present your message in a credible editorial context 

context and arouse the interest of users.
Ein Bild, das Text, Multimedia, Software, Screenshot enthält.

Automatisch generierte Beschreibung

Ein Bild, das Text, Screenshot, mobiles Gerät, Kommunikationsgerät enthält.

Automatisch generierte Beschreibung

Ein Bild, das Text, Website, Screenshot, Webseite enthält.

Automatisch generierte Beschreibung

https://www.reisereporter.de/reiseziele/arabische-halbinsel/oman/natur-geniessen-abenteuer-erleben-urlaub-in-oman-WYBXPYNNF5FA7NFUZUBTN7N7VU.html
https://www.reisereporter.de/anzeigen/fado-bis-pastel-de-nata-lissabon-mit-allen-sinnen-erleben-X2GQS54UKZAALNKATQPT6ITNW4.html
https://www.reisereporter.de/anzeigen/zwischen-missisippi-und-lake-superior-das-ist-minnesota-ZRFPATAHHJJQ6ZQU2RJSXTMC22.html


Advertorial circulation
With circulation in the network, your advertorial is published on 15 daily newspaper portals in the 

RND network under the travel section 

16 Publications on the portals of our network 
partners, example: haz.de/reisen

1 advertorial is created 
and published on 
reisereporter.de

Circulation

Advantage: 
Cost efficiency 

and better 
SEO visibility

https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html
https://www.reisereporter.de/reiseinspiration/staedtereisen/advent-in-prag-das-sind-die-5-schoensten-weihnachtsmaerkte-5KMJI43KN4JBTKIWKXPNTIARMS.html


Features and benefits

The storytelling
The storytelling format makes it possible to bring your message closer to the reisereporter target 

group using multimedia. Benefit from an appealing design and long session durations.



Features and benefits

Individual video marketing
Targeted marketing of your video message in the right environment for high-quality reach and 

reader engagement.
Ein Bild, das Handy, mobiles Gerät, tragbares Kommunikationsgerät, Kommunikationsgerät enthält.

Automatisch generierte Beschreibung

https://www.reisereporter.de/reiseziele/europa/irland/irland-im-winter-K2LQIRKDMFGXTFYRKPQQFBGFGM.html


Features and benefits

Our competitions
Generate attention and reach with a joint competition

reach in the right thematic environment.

CPL deal optional

CPL deal 
optional

https://storytelling.reisereporter.de/tampa-geschichte-findet-stadt#14377


Our lead sharing

Your advantages:

Build relevant B2C leads in the travel 
sector together with us*

Joint data protection declaration 
required in accordance with Art. 26 
DSVGO

Elaborated process with our Group Data 
Protection

Secure transfer of data at the end of the 
campaign - no technical implementation 
required

Package Small Medium Large

Integration of co-registration button

Integration of re-captcha procedure

Data cleansing (e.g. spam 
addresses)

Encrypted data transfer after 
completion

Cost per lead** 4€** // up to 500 
leads

3.5€** // 500-1,000 
leads

2.5€** // from 1,000 leads

Cost per lead** 4€** // up to 500 leads 3.5€** // 500-1,000 leads 2.5€** // from 1,000 leads

Set-up fee* 500 €*

An upper limit can be agreed on request (e.g. 2,500 leads)

Supplement your database with high-quality B2C leads from our readership.



Our references
Example formats from customer campaigns

Social content

Client: SPO 
Tourism

Client: Dubai 
Tourism

Client: 
Travelzoo

Content Hub

Client: Lisbon
Presentation container

Client: Seattle
Presentation container

Client: Hilton
own landing page

newsletter

Client: Evaneos

Client: Skane, 
Sweden

Client: VW, Autostadt
Exclusive newsletter

https://www.instagram.com/reel/CeRB5UuKqPN/
https://www.instagram.com/reel/CclHYM0q_H4/
https://www.instagram.com/p/Ci12_UvKqnf/
https://www.reisereporter.de/themen/hilton/
https://www.reisereporter.de/reiseziele/europa/portugal/lissabon/
https://www.reisereporter.de/reiseziele/nordamerika/usa/


Your logo

Brands that trust us



MADSACK Travel GmbH & Co. KG

Ein Unternehmen der MADSACK Mediengruppe

reisereporter.de

Mauro Guevara

Head of Media Sales

m.guevara@madsack.de

M +49 (0) 151 20833044
T +49 (0) 511 518 8200

Emma Köneke

Senior Sales Manager

e.koeneke@madsack.de
T +49 (0) 511 518 8200 

Your contact persons
Contact us for a non-binding offer

M +49 (0) 151 58435593
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